LUXURYREALESTATE.COM™

LUXURY REAL ESTATE MARKETING

Luxury Real Estate features print marketing in the LuxuryRealEstate.com
Magazine, Wall Street Journal, Unique Homes, duPont Registry, Country Life,

and Financial Times.

“Really Terrific” — The Wall Street Journal

PRINT DISTRIBUTION

LRE Magazine: 50,000+ in more than 30 countries (3x/year)

The Wall Street Journal (National): 1,900,000+ (6x/year)

Unique Homes: 50,000+ (6x/year) 2 9 + m l.lll.o n
duPont Registry: 95,000+ (12x/year)

Country Life: 400,000+ in more than 64 countries (4x/year)

potential buyers reached

Financial Times: 1,200,000 in more than 100 countries (4x/year)

“Forbes Favorite” - Forbes Magazine

Consecutively since Summer 2000

GLOBAL REACH

- i Luxury Real Estate consists of 885 outstanding brands
- ' % L l‘;’ 8 in luxury real estate, with 2,749 offices and 73,708 sales
By
YT associates throughout the United States and 61 other

countries. The network provides a reference for luxury

real estate agents worldwide in a hardbound, annually

published directory: Whos Who in Luxury Real Estate.

A o4 ° Agents 73,708
Offices 2,749
LRE Headquarters — Seattle, Washington Members 885

Global Divisions — China, Thailand, Australia, Countries 62
Costa Rica, Caribbean, Europe

gl
2110 Western Avenue, Seattle, WA 98121 %,
800.488.4066 %

John Brian Losh, Chairman

REAL ESTATE jbl@luxuryrealestate.com






